
Get found on Google: 
A guide to setting up 
your Google Business 
Profile



Topics we 
cover 
today:

How to create a 
Google account

How to set up or 
“claim” your 

business online

Choosing your 
business “type” 
and “category”

Identifying your 
service area

Verifying your 
address
• What about home-

based businesses?

Verifying your 
business

Modifying store 
hours and 
business 

description

Adding photos



Why set up 
a Google 
Business 
Profile?

Google owns 91% of the search engine market

At least 80% of U.S. consumers look up business 
information using Google

You manage the information about your business

Allows potential customers to find your business

Access to Google Analytics, Ads, and Review 
features

More ways to engage with customers 













Creating a 
Google 
Business Profile

• You WILL need a Google 
account

• You DO NOT need a Gmail
• You can use your 

existing Gmail *or* 
email address

• You can use your 
business email that is 
already established 

business.google.com 



What if your 
businesses 
already 
exists 
online but 
you need to 
“claim” it? 

1. Enter your business name
2. If it populates, be sure it also matches your city 

and state to confirm it is your actual business
3. You can “claim” your business by selecting the 

populated name, then selecting “Request Access”
4. You can then choose “Primary Owner” or 

“Manager”
a) Primary Owner gives you full control
b) Manager let’s you edit, respond to reviews, and 

post updates
5. Google then has 7 days to approve or deny your 

request to claim. 
6. As a reminder- if your business name does not 

populate, this means there is no existing Google 
Business Profile and you need to create one. 











• Google might ask you 
again to “drop a pin” at 
your location. If you have 
a home-based business, 
you can continue to skip 
this prompt. 



Verify your 
business 

MAIL EMAIL PHONE OR 
TEXT

VIDEO 
RECORDING

LIVE VIDEO 
CALL



Customize 
your profile

PROFILE & 
BUSINESS PICTURES

DISPLAYED NAME

VISIBILITY THEME & COLOR



Tips to 
improve 
your 
visibility

• Make sure your business is 
verified…even if you already have an 
online presence, make sure you’ve 
claimed and verified it!

• Keep your business information up-
to-date (hours, location, services)

• Respond to reviews
• Add photos and videos
• Add in-store products



Factors 
that 
determine 
local 
ranking

Relevance- How well a Google Business 
Profile matches what someone is searching for.

Distance- How far each business is from the 
customer who is searching.

Prominence- How well-known a business is. 
These factors are based on how many websites 
link to your business, how many reviews you 
have, and how positive those reviews are. 



Reminders 
on editing 
your 
Google 
Business 
Profile

Make sure you’re logged into the 
Google Account that is linked to 
your Google Business Profile.

When logged in, you can edit your 
Google Business Profile on Google 
and with the Google Maps app

Adding in-store products is only 
available if you have a brick-and-
mortar retail establishment.  



Congratulations! Your Google 
Business Profile is searchable 
on Google and Google Maps!



Find this and more online! 



Lastly, help us learn more about the needs of 
Oklahoma rural small businesses! 



Thank you! 

Sara Siems
Assistant Extension Specialist
Department of Agricultural Economics
Sara.Siems@okstate.edu
405-744-9826
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mailto:Sara.Siems@okstate.edu
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