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Using principles of layout, place the following advertisements. Write your placing in the following boxes and record on the scantron.
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My 40 Cents

The Pork Checkoff is a national organization that strives to support
every U.S. pork producer 40 cents at a time.

This unique program is an opportunity
that stretches beyond any dollar
figure.It’s an investment into

the future pork industry.

Give your
40 cents.
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Class 2: Advertisements Name

Chapter

Using the principles of layout described in the Communications in Agriculture textbook, place the following advertisements. Fill the
corresponding bubble on the Scantron sheet to place the class. See additional information sheet for writing reasons.

Ad1

Quality is a way of life.

>

Your trusted dealer since 1965.
800.346.4020 .
grissomonline.com @ RISSOMS

We work hard
Ada - Checotah « McAlester for the people we serve.
Muskogee - Prague « Shawnee

ot
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Ad3
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We work hard
for the people we serve.

You're tfrusted dealer since 1965.
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800.346.4020
grissomonline.com

We work hard
for the people we serve.

Ada - Checotah « McAlester
Muskogee - Prague - Shawnee

Ad 4

800.346.4020
grissomonline.com
Ada - Checotah
McAlester » Shawnee
Muskogee «Prague
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We work hard
for the people we serve.




Class 2: Advertisements Using the principles of layout described in the Communications in Agriculture
textbook, place the following advertisements. Fill the corresponding bubble on

Name the Scantron sheet to place the class. See additional information sheet for writing
Chapter reasons..
Contestant Number

. ‘RTING THE THRIVING RURAL COMMUNITIES
OKLAHOMA’S RANCHERS CALL HOME.

' SUPPORTING THE THRIVING
- RURAL COMMUNITIES
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